The Special Issue "Food Choice and Nutrition" deals with the relationship between the food choices of different population groups or consumer segments and its impact on the nutritional status, improvement of dietary quality, food and nutrition-related behaviour, food preferences, taste education, sensory characteristics of foods and their role in consumer choice, etc. It addresses why people make certain food choices when they choose some foods instead of others, the influence of those around them on their choices, and the aspect of where foods are eaten or chosen.
Cultural beliefs and food taboos have an impact on food choices [6] , an aspect often neglected in food and nutrition research. Providing culturally acceptable diets is part of the larger concept of sustainable diets and needs to be taken into account when developing the innovative foods of tomorrow. Although it is often believed that older consumers are inflexible in changing their dietary habits, such change can be achieved, e.g., starting with those older people who share a more "green" attitude [13] . In turn, changing population attitudes towards greener consumption could be a path of learning that may be extrapolated to mainstream consumers.
The provision of information in the form of labels is high in the agenda of the food and nutrition sector. Traditionally, such labelling has been consistent across many consumer groups, but tailoring to specific markets can increase the market share and consumers' willingness to pay for a given product [16] . How such tailoring is made will require more in-depth knowledge of the local community and how it relates to other consumer segments.
The need to individualise strategies to improve nutritional status was exemplified first with the case of pregnant women, where eating behaviour was influenced by mental and physical health, body dissatisfaction, gender roles, and perceived obstacles to eating healthily [17] . Secondly, there is evidence that a reduction in portion sizes seemed more acceptable than the introduction of innovative products for French consumers [18] . Thirdly, high-performance athletes choose their foods based mainly on nutritional attributes, sensory attributes, usual eating practices (whether healthy or not), performance and on their physiological needs [10] , while taste, price and hygiene were more important to truck drivers [11] . Finally, the Internet-based provision of recipes contributes to the application of healthy eating recommendations at home, but this should be in synergy with inter-generational recipes [19] . Taken together, these findings show that health promotion strategies must be better targeted and more comprehensive (including the support of mental well-being, promotion of healthier foods, improved food security, the cost of healthy foods and culturally relevant messages), rather than simple information provision on how to eat well.
This Special Issue illustrates how food choice and nutrition can be addressed from many different disciplinary perspectives and methodologies. Often, only one or a few are addressed within a single study. However, the system of food choice and how it affects nutritional status is a complex network of determinants, a complexity which is often overlooked in mono-disciplinary research. Designing the innovative, healthy, sustainable and tasty products and services of tomorrow requires a cross-disciplinary approach.
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